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I. Summary 
 

Asian Americans Advancing Justice | AAJC (Advancing Justice | AAJC) submits the 

following comments in connection with the Federal Communications Commission’s 

(Commission) Further Notice of Proposed Rulemaking and Report and Order regarding its 

broadcast ownership rules.2 Advancing Justice | AAJC is dedicated to promoting a fair and 

equitable society for all by working for civil and human rights and empowering Asian Americans 

and other underserved communities. We provide the growing Asian American community with 

multilingual resources, culturally appropriate community education, and public policy and civil 

rights advocacy. In the communications field, Advancing Justice | AAJC works to promote 

universal access and reduce barriers to critical technology, services, and the media. 

Despite the fact that one in four Asian Americans relies solely on over the air 

broadcasting3, only five full power television stations are Asian American-owned (0.4%).4 This 

is despite Asian Americans making up approximately six percent of the U.S. population, being 

the fastest growing racial group, and having a higher average household income than any other 

racial group. Moreover, we have observed that wireless speculators have purchased Asian-owned 

stations or stations carrying Asian-oriented content in anticipation of the upcoming spectrum 

incentive auctions. The loss of these outlets will have a direct negative impact on Asian 

American communities who rely on these stations. 

                                                           
2 2014 Quadrennial Regulatory Review – Review of the Commission’s Broadcast Ownership Rules and Other Rules 
Adopted Pursuant to Section 202 of the Telecommunications Act of 1996, MB Docket No. 14-50, Further Notice of 
Proposed Rulemaking and Report and Order, 29 FCC Rcd 4371 (2014) (hereinafter 2014 FNPRM). 
3 Nat’l Ass’n of Broadcasters, Broadcast Television and Radio in Asian-American Communities 1 (2013). 
4 FCC, Report on Ownership of Commercial Broadcast Stations, DA 14-924 (rel. June 27, 2014) (hereinafter 2014 
MB Report). In total, racial and ethnic minorities own only 65 full power television stations (4.7%) 
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The Commission should pursue all options to secure race- and gender-conscious 

programs to promote broadcast diversity. Legal precedent makes clear that broadcast diversity is 

a compelling government interest, however, the Commission must rethink its overly burdensome 

standard it has set to satisfy strict scrutiny. The Commission should also consider remedying past 

discrimination as a compelling government interest. 

Finally, the Commission should take simple steps to make its data more accessible, which 

will help analyze the effects of its policies on women and minorities. 

II. Decreased Participation in Broadcast Media Harms Asian Americans and Pacific 
Islanders 

 

Broadcast media remains a special and important source of information for communities 

of color, which make up 41% of broadcast-only homes.5 Broadcast is only available because of 

the government grant of licenses to use increasingly scarce public airwaves. Thus despite 

arguments that the Internet and other technologies have changed the way communities consume 

information, the Commission must ensure that the use of public resources is in the public 

interest, including promoting a diversity of voices, competition, and localism. 

 
A. Broadcast Diversity Remains at Abysmal Levels 

 

The Media Bureau’s Report on the Ownership of Commercial Broadcast Stations reveals 

disturbing downward trends in television ownership diversity, particularly for Asian American 

and Pacific Islanders (AAPIs).6 Rather than improving or even staying constant at what was 

already a disproportionately low market share, the data show a marked decrease in AAPI 

                                                           
5 Press Release, Nat’l Ass’n of Broadcasters, Over-the-Air Renaissance Continues as Pay TV Cord-Cutting Rises 
(June 21, 2013). 
6 See 2014 MB Report. 
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ownership over the past four years.7 Between 2011 and 2013, the number of AAPI-owned full 

power television stations decreased from seven to six8, the number of AAPI-owned Class A 

television stations decreased from eight to six, and the number of AAPI-owned low-power 

television (LPTV) stations dropped by over 50% (from 30 to 14). African American- and 

American Indian/Alaska Native- owned television stations also experienced decreases in market 

share over the past two years. From these stagnant and often worsening ownership diversity 

numbers, the four years of 323 data collected since 2009 indicate with reasonable certainty that 

whatever race-neutral policies the FCC is implementing are not working (See Figures 1.1-1.4). 

This is not a surprise. Due to historical discrimination and lesser access to capital, minority 

entrepreneurs in the broadcast industry remain especially vulnerable to market variability and 

spectrum speculators compared to those who have traditionally dominated the market.  

                                                           
7 Underlying data for our analysis is provided in the Appendix. 
8 2014 MB Report at n. 16. Though the official number of Asian American owned full power television stations is 
listed as 19 on the FCC report, due to the bankruptcy of Young Broadcasting, Inc., where an Asian individual 
indirectly held a majority of the voting interests, control of the licensees of was transferred to Media General, Inc., a 
publicly-traded company with no Asian majority voting interest holder. The increase in the total Asian American 
owned stations from 2011 to 2013 resulted from a temporary ownership arrangement related to this series of 
transactions. When that arrangement was terminated in November 2013, the temporary increase in the number of 
racial minority-owned stations dropped back by 14. Thus, the true numbers of AAPI-owned full power television 
stations is six (five Asian Americans owned and one Native Hawaiian/Pacific Islander owned).  
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As shown in Figure 2.1, the demographic distribution of full power television station 

owners differs markedly from that of the general population. AAPIs, who comprise 4.96% of the 

general population only own 0.54% of full power television stations. In comparison, non-

Hispanic whites own 94.2% of all full power television stations though they only comprise 

63.7% of the general population.  
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 Breaking down the data further by gender, 87.3% of full power television stations are 

owned by non-Hispanic white males while 6.8% are owned by non-Hispanic white females (See 

Figure 3.1 below). Despite this conspicuous gender gap, white women still own more full-power 

stations than all racial and ethnic minority groups combined. Collectively, women of color own 

14 full-power television stations (1.3%), and only one is owned by an Asian American woman.  
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This pattern holds almost entirely true with LPTV, though people of color have more of a 

foothold in this sector (See Figure 3.1). Non-Hispanic whites own 87.1% of LPTV stations, 

while Asian Americans own 1.2% (14 stations). As shown by Figure 1.2, however, this number 

is not a success, but a low point for our community, which held 34 stations just four years ago. 

Native Hawaiians and Pacific Islanders (NHPIs) lack any representation in the LPTV market, 

and hold only one full-power station in Hagatna, Guam (See Figure 1.4). Gender disparities 

again make themselves evident in the LPTV ownership numbers, though the number of Asian 

American female owned stations does outpace the number of Asian American male owned 

stations (See Figure 3.2).  
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The recent decreases in Asian American ownership can primarily be attributed to the financial 

difficulties of KM Communications, owned by Mrs. Myoung Hwa Bae. 9 Over the past two 

years, many of KM Communication’s stations have gone dark, while others have been purchased 

by speculators. It is a testament to how few Asian American television station owners there are 

that one struggling company can have such a significant effect on overall ownership numbers.  

B. Wireless Speculators Have Decimated Stations Owned by Minorities and Those 
That Serve Minority Communities  

 

Another emerging concern for communities of color has been moves made by speculators 

NRJ, OTA, and LocusPoint to buy out especially LPTV and Class A TV stations in anticipation 

of the upcoming incentive auction.10 So far, Advancing Justice | AAJC is aware of 37 television 

stations that have been purchased by these three companies over the past three years. These sales 

have disproportionately impacted the AAPI community, accounting for the loss of nine AAPI-

owned stations since 2010 (See Figure 4.1). Though speculators have purchased more white-

owned stations, the loss of nine stations for the AAPI community has a much greater impact. 

Beyond ownership diversity, AAPI viewers are poised to lose the most access to information due 

to speculator activity.  

                                                           
9 See FCC, 323 Ownership Report for Commercial Broadcast Stations, 
http://data.fcc.gov/mediabureau/v01/tv/application/1588399.html (June 2014).   
10 See Current.org, Speculators Betting Big on FCC TV Spectrum Auctions, 
http://www.current.org/2013/02/speculators-betting-big-on-fcc-tv-spectrum-auctions/ (Feb. 26, 2013); 
TVNewsCheck.org, Auction Talk Draws TV Spectrum Speculators, 
http://www.tvnewscheck.com/article/49326/auction-talk-draws-tv-spectrum-speculators (Feb. 23, 2011);  
Broadcasting & Cable, NHMC to FCC: Auction Likely to Decrease Diversity, 
http://www.broadcastingcable.com/news/washington/nhmc-fcc-auction-likely-decrease-
diversity/125125?rssid=20065 (Nov. 20, 2013).  
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Moreover, nearly half the stations bought by speculators provide ethnic programming for AAPI 

communities (See Figure 4.2). The potential loss of these television stations’ content is 

especially significant for Asian Americans because of eight of the nine TV Stations displaying 

ethnic language programming broadcast in at least one Asian language. Of the seven TV stations 

with an English language primary channel and ethnic language sub channels, six broadcast in an 

Asian language (the two TV stations with ethnic programming that do not broadcast in an Asian 

language provide Spanish language content). Most of the TV stations that provide ethnic 

language programming serve multiple language populations, which compounds the impact that 

the loss of even one of these stations could have.  
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For example, OTA purchased KAXT-CD, which broadcasts in the San Francisco/Bay 

Area region with a very high AAPI population, has digital subchannels that broadcast in 

Vietnamese, Punjabi, Tagalog, Chinese, Taiwanese, Spanish, and Hindi.11  

Another such station is KSKJ-CD, which was purchased by NRJ TV last year.12 KSKJ is 

affiliated with CoLours TV, whose programming focuses on cultural and educational issues of 

the Hispanic, Black, Asian, and Native American communities.13 

One of the most notable losses will be KSCI, an Asian-language station which was 

acquired by NRJ TV in 2012.14 According to Nielsen, KSCI is the most watched station among 

                                                           
11 StationIndex.com, KAXT-CD Channel 1, http://www.stationindex.com/tv/callsign/KAXT-CD (2014).  
12 TVNewsCheck.com, Station Trading Roundup: 5 Deals, $5.711M, 
http://www.tvnewscheck.com/article/65270/station-trading-roundup-5-deals-5711m (Feb. 5, 2013). 
13 See Wikipedia, ColoursTV, https://en.wikipedia.org/wiki/Colours_TV (as of Aug. 6, 2014, 16:30 GMT). 
14 TVNewsCheck.com, NRJ TV to Acquire Asian-Language KSCI, http://www.tvnewscheck.com/article/58343/nrj-
tv-to-acquire-asianlanguage-ksci (Mar. 27, 2013). 
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Los Angeles Chinese and Korean Americans regardless of their language preference.15 In 

addition to local news broadcasts in Asian languages, the value of KSCI was displayed in 

October 2008 when it broadcasted the presidential debate with simultaneous Mandarin 

translation, improving access of LEP Chinese in the area to the democratic process.16 

As shown by the 323 data collected since 2009, the Commissions policies have not 

promoted ownership diversity, and has in fact led to already low AAPI and other minority 

ownership numbers to decrease further.  

C. Asian Americans are Harmed by Decreased Participation in Broadcast Media 
 

Broadcast media remains a special and important source of information for communities 

of color, which make up 41% of broadcast-only homes. Though the duty of providing in-

language and culturally specific content cannot fall entirely on minority owners, ensuring a 

diverse media landscape is especially important for Asian Americans to access information that 

is culturally and linguistically relevant—including lifesaving emergency information. 

Approximately one-third of the Asian American community is limited English proficient 

(LEP).17 For example, Vietnamese, Bangladeshi, Cambodian, Hmong, Taiwanese, Chinese, 

Korean, and Laotian communities all have LEP rates over 40%.18 One in five Asian American 

households also live in linguistically isolated households, meaning all household members 14 

years old and up speak English less than “very well.”19 

                                                           
15 Nielsen, Significant, Sophisticated and Savvy: The Asian American Consumer 2013 Report (2013). 
16 Highbeam.com, Los Angeles TV Station to Broadcast October 7 Presidential Debate Live in Chinese, 
http://www.highbeam.com/doc/1G1-187118059.html (Oct. 16, 2008). 
17 Asian Pacific American Legal Ctr. & Asian American Justice Ctr., A Community of Contrasts: Asian Americans 
in the United States 2011 27 (2011).   
18 Id. at 28. In 2007-2009 approximately 13% of Hmong, 7% of Cambodian, and 6% of Laotian American 
households accessed cash public assistance, compared to 5% of African American and 4% of Latino households. 
19 Id. at 29. 
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Lack of sensitive media outlets also has a direct negative impact on AAPI communities. 

There is a particular need for broadcast diversity for Asian Americans because mainstream 

media outlets often do not cater to our community, nor do they accurately portray Asian 

Americans or depict positive Asian stereotypes. In fact, the highest rated mainstream television 

shows among Asian Americans are shows that have Asian American actors, which indicates a 

strong desire among Asian Americans to see stories of people who resemble them. 20 This is 

partly why Asian Americans are avid web surfers and online video viewers. Asian Americans 

spend twice as much time (over 12 hours) a month watching videos on the Internet as the general 

population.21 

In an emergency situation, linguistically isolated households would not be able to take 

advantage of English-only emergency alerts. Advancing Justice | AAJC recently submitted 

comments to the Commission that highlighted how lack of broadcast media diversity leaves 

many LEP Asian Americans without emergency alert system (EAS) alerts in their native 

language despite executive orders requiring the government to do so.22 As an example, we 

previously provided to the Commission an analysis to show how the critical in-language needs of 

thousands of LEP Asian Americans in the Atlanta, GA region are not being met due in-part to 

lack of diversity over the airwaves.23 According to the U.S. Census, the Asian American 

community in the Atlanta, GA region grew 88% from 2000 to 2010 and now makes up 5% of 

                                                           
20 See Nielsen, State of the Asian American Consumer: Growing Market, Growing Impact, 11 (2012), 
http://www.nielsen.com/content/dam/corporate/us/en/microsites/publicaffairs/StateoftheAsianAmericanConsumerR
eport.pdf.   
21 Nielsen, Significant, Sophisticated, and Savvy: The Asian American Consumer 2013 Report, 21 (2013),   
http://www.nielsen.com/content/dam/corporate/us/en/reports-downloads/2013%20Reports/Asian-American-
Consumer-Report-2013.pdf. Of course, Internet is not a complete substitute for broadcast television and there 
remains a digital divide among minority, low income, and low educational attainment communities. 
22 Letter from Advancing Justice | AAJC to Marlene Dortch, EB Docket 04-296 (July 3, 2014). 
23 Id. at 4. 



13 
 

Atlanta, whose population is 5,268,860. 24 The Atlanta Asian American community is composed 

of 20 Asian ethnic groups and the ten largest ethnic groups are listed below. 25 

Ethnic Group Number LEP Rate for Population ≥ 5 
years old 

Approximate LEP 
Population 

Indian 86,042 19% 16,348 
Korean 48,788 47% 22,930 

Chinese (except 
Taiwanese) 

41,002 39% 15,991 

Vietnamese 39,320 55% 21,626 
Filipino 16,203 10% 1,620 
Japanese 9,772 30% 2,932 
Pakistani 9,685 21% 2,034 
Laotian 5,106 39% 1,991 

Cambodian 4,977 41% 2,041 
Thai 3,377 Not available -- 

 
Korean Americans are the only Asian group in the Atlanta region with broadcast stations 

that serve their community with in-language content. There is one class A TV station (WKTB-

CD) and one AM radio station (WPBS) that broadcast in Korean. WKTB-CD has a multicast 

channel with a Korean-language local newscast at 9PM Monday to Friday but only airs EAS 

alerts in English, which it obtains from the primary entry point (PEP) station. WPBS is a Korean 

language Class D AM radio station and only operates during the day. Thus even for the Atlanta 

Korean American community, it may be without in-language emergency alerts if these stations 

are knocked out, weather patterns suddenly change or emergencies arise at odd hours when these 

stations are not operating, or the power goes out and limits internet and wireless 

communications.   

 

                                                           
24 U.S. Census Bureau, 2010 Census SF1, Tables P5 and P6; U.S. Census Bureau, 2000 Census SF1, Tables P8 and 
P9. 
25 U.S. Census Bureau, 2010 Census SF1, PCT7 and PCT10 (ethnic groups); U.S. Census Bureau, 2006-2010 
American Community Survey 5-Year estimates, Table B16004 (LEP rates). 
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III. The Commission Should Take Concrete Steps to Develop Race-Conscious Policies 
 

The Commission has set forth a number of theories of how to justify race-conscious 

policies. We urge the Commission to explore all of its options and not prematurely rule out any 

for lack of evidence. The Commission should commission the necessary studies for it to properly 

decide which theories would most likely survive strict scrutiny. 

A. Broadcast Diversity is a Compelling Government Interest 

We agree with the Commission’s analysis that its interest in promoting a diversity of 

viewpoints would be deemed sufficiently compelling to survive strict scrutiny analysis.26 The 

Commission cites the D.C. Circuit’s ruling in Lutheran Church-Missouri Synod v. FCC, 141 F. 

3d 344, 354-56 (D.C. Cir. 1998), where it declined to hold that broadcast diversity does not rise 

to the level of a compelling government interest.27 Lutheran is also distinguishable because the 

ruling dealt with employment diversity within a station rather than diversity of content between 

stations: 

As a final point, we note the sort of diversity at stake in this case has even less 
force than the ‘important’ interest at stake in Metro Broadcasting. While the 
minority ownership preferences involved in Metro Broadcasting rested on an 
inter-station diversity rationale, the EEO rules seek intrastation diversity. It is at 
least understandable why the Commission would seek station to station 
differences, but its purported goal of making a single station all things to all 
people makes no sense. It clashes with the reality of the radio market, where each 
station targets a particular segment: one pop, one country, one news radio, and so 
on.28 

B. Conclusions on Narrowly Tailored are Premature 

The Commission relies on dissenting opinions to set an artificial and unofficial standard 

that the nexus between diversity of viewpoint and minority ownership must be “nearly complete” 

                                                           
26 2014 FNPRM at ¶¶ 284-288. 
27 Id. at ¶287. 
28 Lutheran, 141 F. 3d at 355-56 (emphasis in original). 
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and “tightly bound.”29 A narrowly tailored inquiry “must be calibrated to fit the distinct issues 

raised by the use of race . . . .”30 Fisher v. University of Texas does not change this analysis.31 

And the Commission is incorrect to conclude that Fisher requires the Commission to have 

“evidence of a stronger nexus between broadcast diversity and minority ownership than was 

shown in Metro Broadcasting[.]”32  

In Grutter, the Court explained narrowly tailored analysis in the context of student body 

diversity, which has many parallels to broadcast diversity. Its analysis included the examination 

of (1) the use of race as one of many factors, (2) race-neutral alternatives, (3) the harm on 

individuals who are not members of the favored racial and ethnic groups, and (4) sunset 

provisions.33 Although the connection between station ownership and content is important, it is 

not dispositive under current law. The Commission’s analysis is therefore incorrect and 

premature without at least knowing how it will actually implement race-conscious policies. 
 

C. The Commission Should Consider Remedying Past Discrimination as a 
Compelling Government Interest 

While we agree viewpoint diversity is a compelling government interest, Advancing 

Justice | AAJC recommends the Commission also consider and conduct the necessary statistical 

disparity studies to establish past discrimination in the allocation of licenses as a compelling 

government interest.34 Such a compelling government interest would alleviate the (unnecessarily 

high) burden the Commission has created in its narrowly tailored analysis. 

The Supreme Court has clearly indicated there is evidence of past discrimination in the 

allocation of licenses and this evidence cannot go stale. In Metro Broadcasting the Court noted 

“Congress found that ‘the effects of past inequities stemming from racial and ethnic 

discrimination have resulted in a severe underrepresentation of minorities in the media of mass 

                                                           
29 2014 NPRM at ¶ 290; Id. at ¶ 298 n. 905 (citing dissenting opinions of J. O’Connor and J. Stevens).  
30 Grutter v. Bollinger, 539 U.S. 306, 334 (2003). 
31 133 S.Ct. 2411 (2013). 
32 2014 NPRM at ¶ 290 (citing Fisher). 
33 539 U.S. at 338-44 
34 See 2014 FNPRM at ¶¶ 302-306. 
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communications.’”35 Justice O’Connor’s dissent in Metro Broadcasting, which the Commission 

cites to cast doubt on whether a race-conscious SDB standard would be narrowly tailored to 

promote diversity36, clearly suggests the Commission has the evidence and power to establish 

race-conscious means to remedy past discrimination: 

Our history reveals that the most blatant forms of discrimination have been visited 
upon some members of the racial and ethnic groups identified in the challenged 
programs.  Many have lacked the opportunity to share in the Nation's wealth and 
to participate in its commercial enterprises.  It is undisputed that minority 
participation in the broadcasting industry falls markedly below the demographic 
representation of those groups, see, e.g., Congressional Research Service, 
Minority Broadcast Station Ownership and Broadcast Programming: Is There a 
Nexus? 42 (June 29, 1988) (minority owners possess an interest in 13.3 percent of 
stations and a controlling interest in 3.5 percent of stations), and this shortfall may 
be traced in part to the discrimination and the patterns of exclusion that have 
widely affected our society.  As a Nation we aspire to create a society untouched 
by that history of exclusion, and to ensure that equality defines all citizens' daily 
experience and opportunities as well as the protection afforded to them under law.  

For these reasons, and despite the harms that may attend the Government's use of 
racial classifications, we have repeatedly recognized that the Government 
possesses a compelling interest in remedying the effects of identified race 
discrimination. . . . The FCC or Congress may yet conclude after suitable 
examination that narrowly tailored race-conscious measures are required to 
remedy discrimination that may be identified in the allocation of broadcasting 
licenses. Such measures are clearly within the Government's power.37  

IV. The Commission Should Make its Data More Accessible 
 

The Media Bureau’s Reports on the Ownership of Commercial Broadcast Stations do not 

provide any detailed information about minority owners (e.g. call signs, broadcast location, 

market rank, format, and content). They simply report aggregate ownership interests by race, 

ethnicity, and gender. Our analysis of the Commission’s data required cross-referencing multiple 

databases and substantial outside research. The significant time and resources spent on this 

                                                           
35 497 U.S. at 566 (citing H.R. Conf. Rep. No. 97-765, p. 43 (1982)). 
36 2014 FNPRM at ¶ 290. 
37 497 U.S. at 610-11 (emphasis added). 
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analysis has resulted in data that provides a clear understanding of the negative impact of the 

Commission’s policies on minority communities. As the agency tasked with ensuring diversity 

within telecommunications, it should be the primary responsibility of the Commission, not 

overstretched nonprofits with limited resources, to provide accessible data for the Commission 

and other outside groups to conduct research on the state of women and minority broadcast 

ownership. Given how few minority owners there are, we do not foresee providing charts similar 

to those in the Appendix for racial and ethnic minorities being too significant of a burden for the 

Commission.  

The Commission should also be more proactive in conducting research on the effects of 

its policies in media markets, especially with regard to activities that would undermine its 

mission, such as spectrum speculation of TV stations over the past three years. While Advancing 

Justice | AAJC has been able to cobble together some information on the three main speculators 

and the stations they have purchased, the FCC is much better positioned to monitor these 

developments as sales occur and to provide up-to-date information on what sort of stations are 

being targeted. 

As for the FCC’s public database38, low power television stations’ profiles and public 

inspection files were not available, which required us to query older FCC databases. Given how 

reliant the Asian American community and other minority communities are on LPTV, rectifying 

this gap in information would improve access to data for civil rights organizations and interested 

citizens.  

                                                           
38 https://stations.fcc.gov/ 
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V. Conclusion  

A diverse and vibrant media ecosystem must include broadcast media given the growing 

reliance on it by communities of color. Unfortunately, minorities and women are not 

participating in this industry, which leads to specific harms for our communities. We urge the 

Commission to take concrete steps to implement a race- and gender-conscious program that put 

the Commission on track to encourage entrepreneurial spirit among historically underrepresented 

groups as well as to ensure that their communities’ critical information needs are met. 
 

Respectfully submitted, 

 

Jason T. Lagria 
1140 Connecticut Ave NW 
Suite 1200 
Washington, DC 20036 
202-296-2300 (phone) 
jlagria@advancingjustice-aajc.org 
 
Asian Americans Advancing Justice | AAJC 
 
August 7, 2014
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 2013 AAPI Owned LPTV Stations

FCC ID Call Sign
New/ 

Veteran Name of Owner Name of Company Location Content

2960 WRAV-LP Veteran Julia Cuevo AsiaVision, Inc. Washington, D.C.
74358 WYHB-LP Veteran Ying Hua Benns Chattanooga, TN

128364 WBKM-LP Veteran Myoung Hwa Bae
KM 
Communications Chana, IL

128366 WCRD-LP Veteran Myoung Hwa Bae
KM 
Communications Carthage, IL

129352 KWSJ-LP Veteran Myoung Hwa Bae
KM 
Communications Snowflake, AZ

129660 KWKM-LP Veteran Myoung Hwa Bae
KM 
Communications Show Low, AZ

131043 WMKB-LP Veteran Myoung Hwa Bae
KM 
Communications Rochelle, IL

131157 WRDH-LP Veteran Myoung Hwa Bae
KM 
Communications Holcomb, IL

131158 KTKB-LD Veteran KM Communication

Owned by KM 
Communications, 
but was operated 
by Marianas 
Media under a 
local marketing 
agreement Hagåtña, Guam CW

168063 WIAV-LD Veteran Julia Cuevo AsiaVision, Inc. Ocean City, MD

2854 KSBT-LD New Billy Chung
R&C Media Group, 
Inc. Santa Barbara, CA

49882 W26DC   Veteran Young Dae Kwon  K Media Hempstead, NY

associated 
with WNYZ-LP 
in NYC

67859 W17CD   Veteran Young Dae Kwon  K Media Stamford, CT

associated 
with WNYZ-LP 
in NYC

128458 KTJH-LP Veteran Jeff Chang

Chang 
Broadcasting 
Hawaii, LLC Ukiah, CA 

FEMALE ASIAN MAJORITY OWNERSHIP

MALE ASIAN MAJORITY OWNERSHIP



 2013 AAPI Full Power TV Stations
(Highlighted stations still owned by AAPI)

FCC ID Call Sign
New/ 

Veteran
Name of 
Owner Company Name Location

JSA/ 
SSA Content

35096 KWKB Veteran
Myoung Hwa 
Bae

KM 
Communications Iowa City, IA No

6885 KWQC-TV

Held 
temporarily 
by Soohyung 
Kim and H.C. 
Charles Diao

Young 
Broadcasting*

Davenport, 
IA

*See Footnote 16 on 
the MB 2014 Report. 

8378 KQSL        Veteran Jeff Chang 
Fort Bragg, 
CA No

35059 KLFY-TV     See KWQC-TV
Young 
Broadcasting* Lafayette, LA

41964 KPLO-TV   See KWQC-TV
Young 
Broadcasting* Reliance, SD

41969 KCLO-TV   See KWQC-TV
Young 
Broadcasting*

Rapid City, 
SD

41975 KDLO-TV   See KWQC-TV
Young 
Broadcasting* Florence, SD

41983 KELO-TV    See KWQC-TV
Young 
Broadcasting*

Sioux Falls, 
SD

43952
WMBC-
TV     Veteran

Rev. Sun 
Young Joo 
(52%)

Mountain 
Broadcasting Corp Newton, NJ No

63865 KILM        Veteran Arthur Liu

KAZN-TV 
Licensee 
(Multicultural) Barstow, CA No

65395 KBFD-DT   Veteran
June Ho 
Chung (52%)

Allen Broacasting 
Corporation Honolulu, HI No

One of two specializing 
in Asian programming 
full time (mostly 
Korean)

65526 KRON-TV  See KWQC-TV
Young 
Broadcasting*

San 
Francisco, 
CA

71082 WATE-TV  See KWQC-TV
Young 
Broadcasting* Knoxville, TN

73188 WKRN-TV See KWQC-TV
Young 
Broadcasting* Nashville, TN

74416 WRIC-TV   See KWQC-TV
Young 
Broadcasting*

Petersberg, 
VA

74417 WBAY-TV  See KWQC-TV
Young 
Broadcasting*

Green Bay, 
WI

FEMALE ASIAN MAJORITY OWNERSHIP

MALE ASIAN MAJORITY OWNERSHIP



 2013 AAPI Full Power TV Stations
(Highlighted stations still owned by AAPI)

FCC ID Call Sign
New/ 

Veteran
Name of 
Owner Company Name Location

JSA/ 
SSA Content

74419 WCDC-TV  See KWQC-TV
Young 
Broadcasting* Adams, MA

74420 WLNS-TV  See KWQC-TV
Young 
Broadcasting* Lansing, MI

74422 WTEN        See KWQC-TV
Young 
Broadcasting* Albany, NY


